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DA

co Compliance Program

1 contract with

f Health Services

of Inspection and Compliance
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n and Compliance Office Staff

ony Duport - Office Chief

mpliance Program Manager

602) 364-3847

1 A Comms . £ AOfﬁCﬁI’S

> Burkett - Inspector  602) 364-3133
‘ r Jamey'- Inspector 602) 364-3657
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cco Control Act (TCA)
History

4ct — First comprehensive Federal consumer

FD&C) — Expansion and

710 0

f the 1906 law

moking Prevention and Tobacco Control Act (Tobacco Control
m endment to the FD&C Act establishing the legal
dd giving uthority to, the FDA to regulate tobacco




lobacco Control Act

Purposes

rom the health risks associated
Se

1t youth from ag tobacco use, thereby
hem from becoming addicted to tobacco




obacco Control Act
Definitions

1t parts (tobacco, filter, paper)
ny adc flavors (other than tobacco and

“an herb or spice

lude:
dpe, Orapge, Clove, Cinnamon, Pineapple,
t, Licgfrice, Cogoa, Chocolate, Cherry or Coffee




obacco Control Act
Definitions

co Products

deliver for introduction into
ed risk tobacco product

ICE d

sk Tobacco Product” means any tobacco product
distributed for use to reduce harm or the risk of
d disease associated with tobacco products

Examples Include:
Light, Low, Mild
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"OVERED by the FDA
obacco Program

Smokele HaCCO

~ * Rpll- Your—Own Tobacco
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Covered by the FDA
obacco Program

vable Tobacca
) Tobacco

.acco- eaf
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[ON STATEMENT

tions 1n retail establishments
e cigarettes, smokeless

and ro _ n tobacco products to
ine compliance with the provisions cited
al guidelines and submit observations
ecfion results to FDA
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nacco Goals for Arizona
2011

1l establishments statewide
llers 1n major cities,
areas.

ural and urt

1tly community inspection rate of 20%

.




ves of Inspections

dercover youth buyers ages 15-17

SIng & Labe
ted by FDA Inspecto S only
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dercover Buys
Primary Focuses

ers to determine if they are
of age (1.e. asking for photo
of being under 27 years of

retailer sell a tobacco product to the youth
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lercover Buys
econdary Focus

sful in purchasing a tobacco product, was it

ht” or “mild” or similar

: er than tobacco or menthol

or partially opened pa e of cigarettes with less than 20
partially opened or packaged smaller than smallest

red amount of smokeless tobacco

acco gift or item in consideration of the tobacco

0ACCO PrcC

arettes @f smokeless tobacco
-( Except-Buy-one-get-one-free)
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dercover Buys
Youth Inspectors

e supplied by pre-existing partnerships with
ations in conjunction with Synar

17

ear the
ors will respond tru
ors will provide their ID
d by the State

the community being inspected

if asked their age by a retailer
1sked by a retailer

e o atifmpt at deception during these inspections!!

B —

—




ing & Labeling

Primary Focus

retailer’s compliance with
2ling requirements of the

ontrc

o underage youth are covered in the

yer Buy therefore these inspections

lude minors
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1sing & Labeling

Tobacco Products

the following, which are NOT allowed by the TCA:

le cigarettes or any package with less than 20

or partially ope ned ackaged smaller than smallest
ed amount of smokeless tobacco
e inventory of products labeled “low” “light” or “mild” or

arefte or any/£omponent parts (tobacco, filter, or paper) that
q vor, othgr than tobacco or menthol
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1sing & Labeling

Non-Tobacco Promotions

 following, which are NOT allowed by the TCA:

ACCC m in consideration for purchasing cigarettes
obacco .
athletic, musical, art social or cultural event
entry or team in any event which the tobacco brand name,
notto, selling message, etc. 1s identifiable
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ing & Labeling

personal Modes of Sale

MUST have direct, face-to-face sales for tobacco
10des of sale such as vending machines and

R, this exception ONLY applies to retailers who do not allow
r the age of 18 into their facility AT ANY TIME.

covereg By this exception.

ﬁo s, etc. wpo allow minors in with the company of an
erffore N/
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Flow of Information

* Conduct Retailer Inspections

Inspectors

* Submits Inspections to FDA

State Program
Manager

* Determines Appropriate Actions
and /or Penalties
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‘DA Penalties

Published on FDA website)

1es

»f Tllegal Products
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Program To Date

) Arizona in September 2010

010

til late January 2011

N

pleted inspections
issued warning letters

1//
W

» Advertising and Labeling inspections
«&57 completed inspections
* 1 FDA issued warning letter
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am Guidelines PROHIBIT
jation on mmspections or
g in response to inspections

he FDA has made public those
ctions
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